BHAVAN’S CENTRE FOR

COMMUNICATION & MANAGEMENT
EXECUTIVE DIPLOMA IN

DIGITAL MARKETING & WEB ANALYTICS
24 SESSIONS OF LIVE
CLASSROOM TRAINING
TRAINED BY MENTOR
HAVING 21 YEARS OF
INDUSTRY EXPERIENCE
LIVE PROJECTS
AND INDUSTRY
USE CASE TO
WORK ON
BACK UP CLASSES
ONLINE SUPPORT FOR
STUDENTS

ELIGIBILITY:
ANY GRADUATE/ DIPLOMA HOLDER/ WORKING PROFESSIONALS
COURSE DURATION:
24 SESSIONS (TWO SESSIONS IN A WEEK-4 TO 6 HRS)
PROGRAM STARTING DATE:
SEPTEMBER 25, 2021
PROGRAM FEE:
INR 10000

Executive Diploma in Management Programmes (EDP) is to fulfil the needs of the
graduates, working executives, manager, and entrepreneurs. The Programmes are
offered in specialisations

Core Subject

Specializations

 Marketing

 Digital Marketing and Web Analytics

 HR
 Finance
 Hospital & Health Care Management

PROGRAM OBJECTIVES

OVERVIEW
The tectonic shift in business has ushered
in digital transformation, exploring the use of

The objectives of the program are to make the
participants:

immersive technologies for greater access and
global reach. The Advance Certificate Program
in Digital Marketing will enable the participants
to equip themselves to understand the customer
behaviour,

design

marketing

strategies,

managing social media, using analytics and
optimizing return in digital platform.

Resolute and committed professional, offering 21 years of
experience in building Analytics, Technology, Product,
Service, and Business Intelligence solution across
Accelerated Growth, Re-Alignment, Sustaining Success
and Start-Up organization in various domains like Retail,
Telecom, Insurance, Banking, and Chemical. Proven and
successful experience in the execution of data analytics
initiatives, leading to the development of useful insights and
the improvement of a business’s performance and driving
revenue & customer growth. Strong Business orientation
with proficiency in grasping the big picture collaborates with
technology and a proven track record in delivering results.
Building AI/ML solutions that scale at an enterprise level
to enhance customer experience improve process efficiency
& reduce cost. Strong analytical and product management
skills including a thorough understanding of how to decode
business needs into analytical requirements.

 Understand the Basic Concept of
Management
 Know the functional areas of management
 Learn the basic concepts and use of digital
marketing
 Understand the Consumer Behavior for
Digital Marketing Campaign
 Gain knowledge and skill on Digital
Marketing Analytic Tools

Resource Person

Dr. Biswajit
MSc, MBA, M.Tech, Ph.D, EGMP (IIM)
Digital and Analytics Industry Expert
A Career Tranformational Coach

WHO SHOULD ATTEND
 Students and Professional interested to pursue
career in digital marketing.
 Executives in business development,
marketing, sales, operations, customer
services, HR, legal and Finance.

PROGRAM HIGHLIGHTS
 Learn how to align Digital marketing Strategy with business goal to enhance
ROI
 Explore how digital channel can be leveraged to optimize marketing
 Gain actionable insight in stink with real world case study.
 Learn from industry experts and top BCCM faculties and online sessions.
 Apply digital learning across various online platforms in a simulated
environment.

PEDAGOGY
 The teaching approach will be highly interactive using the technological capabilities of the
channel.
 The pedagogy followed for the program will consist of a blend of lectures, case studies,
online lectures, projects, peer to peer learning, self-learning, role play and simulations.
 Mentoring by faculty and access to learning resources of BCCM will also be made available.

ASSESSMENT AND CERTIFICATION
Participants will be evaluated based on Live Project and Attendance.
Participants must conduct a live project on training and submit it at the
end of the program.
Participants who pass in the live project and who
attend the program with minimum 80% of
attendance will be given a Certificate of
Completion.
Participants who don’t attain passing marks in the
live project but log an attendance of minimum
70%, will be given a Certificate of Participation

DIGITAL MARKETING AND WEB ANALYTICS

MODULE 1
INTRODUCTION TO
DIGITAL MARKETING

MODULE 2
CUSTOMER 360
DEGREE

MODULE 3
ONLINE REPUTATION
MANAGEMENT

MODULE 4
BUILDING BLOCKS OF
DIGITAL MARKETING

MODULE 5

 Introduction to Digital marketing and it’s benefits in the current
context
 Evolution of Digital Marketing
 4Ps of marketing and how it transformed in the digital space
 Understanding "long-tail" effect in the digital value chain






Understanding consumer behavior in digital space
Customer segmentation and persona creation
Consumer buying behavior
Customer Life Cycle Journey
Digital Marketing Funnel






P-O-E-M (paid, owned, earned media) model analysis
Omni channel capability -Online & Offline journey
Influencer Marketing
User Generated content







Organic and Paid ad campaign
Strategic framework for paid ad campaign
Google Ad words eco system
Google Alerts
Social listening

 Key Process
 Digital Data capturing & Analysis
 Hands- on – Google form

DIGITAL MARKETING
RESEARCH

MODULE 6

 Understanding key building blocks of Google analytics
 Optimizing Campaigns using google analytics

GOOGLE ANALYTICS

MODULE 7
WEBSITE BUILDING

MODULE 8
SOCIAL MEDIA
MARKETING

 Understanding key elements of website
 Design element
 Search Engine Optimization
 Search Engine Optimization Strategy
 Google page rank






YouTube Marketing
Facebook Marketing
Twitter Marketing
Instagram Marketing
LinkedIn Marketing

GENERAL MANAGEMENT

FUNDAMENTALS OF MARKETING
In this introduction to marketing management, student will learn how to make effective marketing
decisions, including assessing marketing opportunities and developing marketing strategies and
implementation plans. Course topics include market-oriented strategic planning, marketing research
and information systems, buyer behaviour, target market selection, competitive positioning, product
and service planning and management, pricing, distribution, and integrated communications,
including advertising, public relations, Internet marketing, social media, and sales promotions.

CONTENTS


Defining the Marketing Process



Understanding Marketplace & Consumers



Customer-Driven Marketing Strategy & Marketing Mix



Extending Marketing

INTRODUCTION TO FINANCE: BASICS
This course is a study of the functions of business finance. It covers basic financial principles such as
money, banking, and interest rates. Also discussed in detail are the Philippine financial system, time
value of money, risk and return, basic concepts in international business and global finance, and the
use of accounting inform financial decision-making.

CONTENTS


Introduction to Finance



Financial Statements and Cash Flow



Financial Statements Analysis



Time Value of Money

BASICS OF HR
The ever-evolving global economy demands constant changes in organizations to keep up with
trends. Hence, there is a constant need to upskill employees to cope with the changes.
Organizations establish Human Resource (HR) departments and initiate various activities to
enhance employee skills and competencies.

CONTENTS


Creating a Business aligned HR



Staffing and Recruitment



Ensuring a legally compliant HR



Learning and Development



Total Rewards and Performance Mgmt.



Technology, Data and HR analytics



Organizational design and Change.

FUNDAMENTALS OF HEALTH CARE MANAGEMENT
Healthcare sector in India has shown a profound growth over the past decade. Expectations of the
people for good quality healthcare services in the Government run healthcare services is
increasing. Healthcare professionals play a very important role in the delivery of healthcare services.
In India’s healthcare set-up, these professionals tend to lack expertise in contemporary healthcare
management practices. This programme is designed for medical professionals and administrators,
professionals associated with healthcare and allied sectors, including allied healthcare service
providers, and the graduate students to provide them a comprehensive understanding of hospital
management.

CONTENTS


Customer Service Management



Healthcare Human Resources Management



Supply Chain Management in Healthcare



Healthcare Leadership



Quality Management



Healthcare Informatics



Hospital Operations Management

PROGRAMME FACULTY

Prof. Shukla is faculty member in the field of
Finance, HR, OM,Business statistics and
Business research methodology.Prior to
joining Bhavan's Centre for Communication
and Management Bhubaneswar, he was
working as country head and Chief Operating
Officer (COO) in logistics and has an
industrial experience of more then 17 years in
diversified sectors like mining, information
technology,
software
and
logistics.
Prof. Shukla is Msc Tech from IIT, Roorkee
with MBA, MBF,LLB,PG Diploma in Labour
Law and CFA. His other areas of interest are
project planning, Financial market and
quantitative analysis.

Prof T.Sridevi is a faculty member in the
area of Finance and HR. she is an MBA (from
Andhra University) M, Phil and Net qualified.
She has more than 16 years of teaching
experience in various management institutes.
Currently pursuing PhD from Andhra
University on Corporate Social Responsibility.
Her areas of academic and research interest
include Managerial Finance, Financial
accounting, Strategic Finance and financial
services. She has a number of research
publications in national and international
journals to her credit.

Prof. T.N.Shukla

Prof. T. Sridevi

PROGRAMME FACULTY
Prof
Madhusmita, Assistant
Professor
(Finance and Economics) Bhawan’s Centre
for Communication & Management (BCCM) ,
Bhubaneswar,
Odisha.
Prof.
(Dr)
Madhusmita Mohanty did her Masters in
Business Administration (MBA) in Finance
and Marketing from Institute of Chartered
Financial
Analysts
of
India
(ICFAI),
Dehradun, Uttarakhand, India in 2007 and
Doctoral degree from National Institute of
Technology, Rourkelain 2016. Her Doctoral
research area was Financial Economics in
international Capital flows and it’s effect on
Stock Market Liquidity and Efficiency of
major G20 countries and India. Her areas of
academic and research interest include
Managerial
Economics,
Financial
Management , Project Finance, Financial
Markets (Security Analysis and Derivatives)
and Financial Analytics.

Prof. Abhishek has completed his B.E from
NIT, Rourkela and subsequently completed his
PGDM in Marketing from Symbiosis University
(SCMHRD),Pune. He has 18+ years of
professional experience and has worked with
some of the market leading MNCs in FMCG,
Retail, Consumer goods, Telecom and Paints
industries. Abhishek has handled senior roles
in these organisations and has been
responsible for driving large business
operations, setting up of distribution network,
launching of new products and driving
business process improvements. He has used
data analytics to develop new and powerful
reports and dashboards to monitor and
improve business performance. Abhishek has
also been involved as Guest faculty, teaching
Digital Marketing course to 2nd year MBA
students at one the leading institution in
Bhubaneswar.

Prof. (Dr ) Madhusmita Mohanty

Prof. Abhishek Sinha

ABOUT BCCM
BCCM has designed the executive programmes for the working professionals to
expand their knowledge base, or acquire new expertise, or hone their skills so that
they are professionally updated and rewarded.
BCCM offers diverse programmes to suit the needs of many. They are taught not
only by academicians but also by practitioners who have solved practical problems,
faced real-world challenges, and weathered many-a-storm in the business world.
The case studies, the examples, the perspectives and the statistics discussed in the
classrooms mirror the world outside.

FEE STRUCTURE
 Executive Diploma Programme has a course fee of Rs. 10,000/-, for one
specialization, i.e. Executive Diploma Program in Business Analytics or
Executive Diploma Program in Digital Marketing and Web Analytics.
 Executive Diploma Programme has a course fee of Rs. 20,000 /-for two
specialization which includes Tuition Fee, Books/Study Material Charges,
examination, and certificate etc. i.e Executive Diploma Program in Business
Analytics and Digital Marketing
 The payment should be made in the form of Cheque or DD made out in favour of
Bharatiya Vidya Bhavan, Bhubaneswar Kendra
 NEFT fund transfer is accepted. Bank details:
o Bank of India, Kharvela Nagar Branch, Bhubaneswar
o Account No: 511210210000004, IFSC Code: BKID0005112, MICR Code:
751013006

HOW TO APPLY FOR ADMISSIONS
students can register at :
www.bvbbhubaneswar.org
For more details: Students can write in to – edp.bccm@gmail.com
or
For More Details:
Prof Sushree Sangita Mohanty
Bhavan’s Centre for Communication and Management
Bharatiya Vidya Bhavan
Plot-9, Kharvel Nagar, Behind Keshari Hall,
Bhubaneswar-751001
Mob:9437847162

